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INPUT

Halton’s Value Creation

GLOBAL CHANGE 
DRIVERS

Indoor 
Environment

We create human wellbeing 
and economic value 

through enabling sustainable, 
high-quality indoor environments. 
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PRODUCTS & SOLUTIONS
We solve indoor environment problems for our 
customers and uders with high-quality products 
and solutions that promote wellbeing in 
demanding indoor environments within our 
growing geographical reach. Our people in local 
units understand the needs of our local and 
regional customers and facility users.

RESPONSIBLE SALES
We comply with ethical standards and guarantee 
the safety of our solutions. We offer our 
customers and partners quality information and 
support for their responsible purchasing 
decisions.

MANUFACTURING
We have 13 production units in nine countries and 
licensed manufacturing in four. Our production 
units cooperate closely with our local R&D 
enabling agile projects. We produce customer-
driven solutions understanding local and highly 
specialised needs. Our global manufacturing 
network also allows flexibility with logistics 
arrangements. 

PURCHASES
In all our puchasing operations, we comply with 
environmental and social responsibility standards 
through our Supplier Code of Conduct. In our 
energy purchases we aim to use renewable 
sources where possible.  

FINANCIAL STABILITY
Our operation is based on a long-term strategy 
and agile execution creating financial value for 
our owners enabling future investments.

ENVIRONMENT 
We deliver energy-efficient and human-centric 
demand-based ventilation solutions that help 
reduce the carbon footprint in our customer 
environments. With our corporate responsibility 
work, we also aim to reduce our carbon footprint 
and to increase the amount of recycling in all 
applicable areas.

SOCIAL RESPONSIBILITY
We work hard to be a good corporate citizen and 
part of society in every country we operate in. We 
support communities by paying taxes and 
providing jobs, and by building better workplaces 
both for Halton staff and those working in our 
customer environments.

OUTPUT & IMPACT

Climate Change
Minimising the environmental 
impact of production and products 
thoughout their life cycle.

Global Economy
Complying with ethical sourcing 
principles and governance

Air Pollution
Providing clean and safe indoor 

air and extracting effectively 

cleaned exhaust air

Technology, IoT
Providing human-centred, 
demand-based and fail-safe 
indoor environment solutions

Urbanisation
Contributing to healthy buildings with 
safe and comfortable indoor 
environments

PEOPLE & LEADERSHIP
We offer meaningful work to approximately 1,600 
people in over 35 countries. We promote social 
responsibility in all our units through a common 
Code of Conduct. With our People Development 
programme, we foster a continuous learning 
culture.  

INNOVATION
Our success is based on continuous innovation 
and development supported by our 10 R&D 
centres, the Halton Innovation Hubs. These operate 
as part of our factories in eight countries on three 
continents. Halton has been granted more than 
130 individual patents over time. Based on our 
innovation assets, we aim to solve even the most 
difficult customer problems. We constantly 
develop our insights in co-creation projects with 
our customers and partners. 
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